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HI' My name is Daniel Rajendran,
product designer from London,
and thisis my story.

Multi-discipline designer with 14 years experience in understanding problems,
designing solutions, and delivering results for fast-paced tech companies.

Previously helping ee Proximie ° Concirrus & ¢ Qcontentandcode « JAIASIFT - huddle
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The story so far

____huddle DATASIFT __33 Proximie

Junior Designer - 2010 Front-End Designer - 2015 Senior Product Designer - 2019 Senior Product Designer - 2022
Designed all sales and marketing Lead design, coding, and QA for Primary designer for Quest Lead research, discovery, and design
focused content, including websites, marketing websites, and supported Automotive, and owner of our for new core functionality and
emails, collateral, and merchandise the product team with UX/UI work cross-product design system features based on data insights

huddle huddle O contentandcode Concirrus &>
Design Intern - 2010 Web Designer - 2012 Product Designer - 2017 Senior Product Designer (Ul) - 2021
Assisted the marketing team with Worked primarily on web and email Lead design for Fresh Intranet and Lead research, discovery, and design
various web and print design tasks, content, handling design, coding, QA, Fresh Mobile, whilst helping the bids, for Submissions for Quest Marine
as well as helping at events deployment, and platform integration sales, and marketing teams Hull and Quest Property

Then Now
| got my start in 2010 as a Web/Graphic Designer for the marketing team at Huddle, Since 2016 | have been working as a Product Designer for tech companies whose
a fast-paced London tech start up. | worked on pretty much everything, from primary offerings are web-based SaaS applications. These roles have all involved
designing and coding websites, landing pages, and emails, to working on banner ads, being the sole designer within a cross-functional development team, whether it be in
merchandise, exhibition stands, business cards, case studies, flyers, promotional a Ul-leaning or an end-to-end designer role. During this time | worked at all stages of
videos, and posters for our various social clubs. | continued this multi-discipline style the product life cycle from discovery through to deployment, designed native mobile
design role during my time at DataSift, spending more time on the design and apps from the ground up for both i0OS and Android devices, as well as various

development of websites and emails whilst transitioning into product design. branding, iconography, and illustration efforts where required.



My design values

Stay Curious

Derived from Simon Sinek’s ‘Start with why' TED Talk,

Stay Curious’is a concept | championed during my time
at Concirrus, where it was added to our company values
and continues to be an important value in every day life.

When embarking on product development or indeed
many other activities, having a healthy dose of curiosity
about the problem is a good place to start. It's not just
about asking the ‘why’ of something, but also the ‘who,
‘what’, ‘'how’, and ‘when’.

't Starts With A Step

The life of a product designer is often shaped by trying
to see things from a different angle, so you can avoid
being derailed by unintended bias or preconceived
notions about a problem or solution.

Whether it's taking a step in your user’'s shoes to better
understand them, stepping up to a new role or new
responsibilities, stepping outside of your comfort zone
to try something different, or simply taking a step back
to get perspective, ‘It Starts With A Step'.

Know When To Say No

Working on any kind of product requires careful
management of many different factors, such as time,
people, the road map, the backlog, customer requests,
priority bug fixes, and more.

Often, hard decisions have to be made. Perhaps there
Isn't the time to spend on a story, maybe research
shows a new feature isn't of interest to your users, or
maybe market changes make your roadmap irrelevant.
At that point, it's important to ‘'Know When To Say No'.



What I'm looking for

Problems

At its heart, product development and design are all
about discovering, understanding, and solving problems
for your users in the best way possible.

| have personally found that interesting problems often
require the creative solutions, and the process of
solving the problem results in more things to learn
along the way.

ye

Pride

As I've gotten older it's become increasingly important
to me that | feel proud when | talk about the company |
work for, their mission, and the work that I'm doing.

| want to look back on the time | spent working and
know that | contributed to something larger than myself
and made a positive impact, even if it's only on a small
scale or to an individual person.

People

More often that not it is the people who make up the
biggest part of a company’s culture, and | have been
lucky enough to make great friends during my work life.

The people | work with are not just colleagues; they
have been a formative part of who | have become
during my professional career, and the right people can
turn a good job into a great experience.



Web Apps



Proximie - Data Insights

HEALTHTECH UI/UX FIGMA DESIGN SYSTEMS

£ PROXIMIE [ Weytana wedica -

&

Dashboard

The Proximie platform was built on three primary product pillars; Telepresence, -
Content Management, and Data Insights. The features for Telepresence and Content

Management were well established when | joined Proximie, but there were no Data

Insights features to speak of. This project, originally called Session Data, aimed to B2 womaniaten T e

09:00 - 11:.49 PST

provide specific customers with a simple, self-service reporting tool. ——

Generalsurgery  Surgical Operation Knee Arthroscopy Micro Surgery
Help Description of ti

® »r @

e procedure or video goes here and might be super long, so could be hidden behind... show more

Administration

My initial efforts focussed on defining and validating 3¢ Proximie (i woreroreacn <] @
the problem with our customers who had already

BE  Dashboard N .
- Organisation analytics (5 Last30days ~ }

expressed a desire for this sort of reporting tool. D oy B

(st K 0 9:02 11:4 h 4
- Profile Sessions R dings Memb I
©®© Hep
As the sole designer for this project | led all design | - . = c
e Recordings created by visibility Recordings created by source @ Hei
How many public and private recordings were created How many recordings were created, and their source

efforts, including discovery, requirement gathering, Q' orgarizaton naiycs -
. . . Bg My organisation ; /’
customer research, wireframing, user testing, and

vate (16)

prototyping the final designs. ..

() Organization analytics Total sessions Top specialities

{71

Top recorded specialities Recording length

Though the scope of the project changed many times
during my time working on it, | involved our customers

e
recordings
Urology 15 2h13m 33h 45m ‘
Oncology 10 1h 37m 1dh 24m : I | : | | I -1
Average recording Cumulati
lengt a

at every stage to ensure the tool still solved their initial

MNeurosurgery 5] 2h12m 13h 10m length

problem, and that all the additional features would only -
make the tool more useful for them in the long run.

Unique devices Average attendance
Haw many unlgue devices were Usac ain 58550 The avarage number of peopla b

193 ( 5  71%

Sessions over time

Case study: Coming soon!



Quest Marine Hull - Submissions

INSURTECH UI/UX FIGMA DESIGN SYSTEMS &> Quest Marine Hull

(S) Dashboard

; Portfolio

The COVID-19 pandemic changed the way many of our customers had to conduct

their business, upsetting traditional business practices that had been in place for
decades or even centuries. Submissions was created as a brand new tool that would L
help our customers automate data ingestion and analysis, allowing them to make

b#t Active risk manager

*:_=J Claims management

[®) Reporting

o
zal]
pEEA

faster and more accurate business decisions in a matter of days rather than weeks. SR

Working directly with existing customers of our Quest e
Marine Hull product, we first needed to understand - Watchis
how their existing practices worked, and all the data Bl @ 210 X 10 38
types and formats they would be ingesting. From there & Fepetns

| could create designs that would best display the data
to allow for quick decision making.

Submission summary

4 Noa
%‘ Submissions

Inbox In progress Done

7 3 Iz £3 103

Incomplete

Ready for review In review Quoted Written

Development of Submissions allowed many of our
customers to massively optimise their existing
processes, saving them significant time and resources
and although Submissions was built on top of our
existing Quest Marine Hull product, it was essentially a
product of its own, and would eventually be expanded
to our other product lines.

Premium by Submission Status

$1.2m

Total current premium ©

$325,000 $1m

Based on 103 submissions/policies $800k

$600k

Premium

Total potential premium @

$1,324,000

$400k

$200k

DeLL

Case study: tinyurl.com/danr-concirrus

This card shows the distribution of your total premium across submissions and total exposure based upon potential submissions

Concirrus ¢&H

Submissions / Tracker

Submissions

Tracker Dashboard Settings

[ Fleet size ] [ Product ] [ Hull policy score ] [ Date created ] [ Status ]

INBOX (4)
Container Fleet Co. Lightspeed Transportation
23 Jan 2020 at 09:34 23 Jan 2020 at 09:34
HISL Brokers Ltd Marine, Aviation & General Ltd.
40 vesse| Is 23 vessel Is
Hull, Machinery, & War (2 Hull & Machinery -
UUUUUUUUUU d John §
Freeworld Shipping Hyper Global Shipping
23 Jan 2020 at 09:34 23 Jan 2020 at 09:34
Ed Broking LLP JLT Specialty Limited
34 vessels 15 vessels
=L T : Hull & War i
d John §

162

Done

,

16

Not wo

Continental Shipping Ltd.

= Submission information:
Account: Continental Shipping Lid.

Broking house: Concirrus

Broker name: Sam Mellet

Date created: 17-Jan-2020

MNumber of vessels: 18

Vessel schedule: 0o £l

Praduct: Hull & 1V

Hull policy score; £

o Vessel type overview:

Search for an account, broking house, or assignee...

| Smooth Sailing Cruises

23 Jan 2020 at 09:34

Ed Broking LLP

81 vessels

Hull, Machinery, & War

Atlantic Container Co.

23 Jan 2020 at 09:34

Willis
35 vessels
Hull & IV

Sunrise Fisheries Ltd
23 Jan 2020 at 09:34

Marsh

57 vessels
Hull & War

John

John

John

wr

Displaying 12 submissions

OCP Gas Shipping
23 Jan 2020 at 09:34

Sturge Taylor & Associate
22 vessel ls
Hull, Machinery, & War

Tyrell Industries
23 Jan 2020 at 09:34

Dashwood Brewer & Phip
36 vessels
Hull & IV

Suspicious Shipping Corp
23 Jan 2020 at 09:34

Marsh
80 vessels
Hull & War




Quest Automotive Concirrus b

INSURETECH UI/UX SKETCH DESIGN SYSTEMS R —

: Quest notification centre
Gl
Q u e S-t A u-tO m O-t ive W a S d e S i g n e d a n d b u i |t a S a re p | a C e m e nt fo r Q u e St P rOteCt’ a -’;:——_‘;._‘f TQ:]T_—:?;DDQOC’ 23 Jan 2020 at 09:34 l”::]iir:::[):: 23 Jan 2020 at 0910 D(::_f: 000000 mijaian 2020 at Df}:[}: |
5 o 5 o 1 _ Speeding (8 _ Speeding (6) _ Speeding (6)
legacy product for our largest customer. Using the new engineering architecture and - €5 Tl @ TRl @ T

design language from our recently released Quest Marine Hull product, Quest 3"“;;;;?;;:1533; 09( 0@“

. . . . T 2ction requi Unsssigned () - @ [ Edscton eau=d | Alessandra Caania {8 - B comectmaze | dordan oy @)
Automotive was created from the ground up to replace or improve functionality that .
already existed in Quest Protect, whilst adding many requested features.

. Excess mileage

il a——
| joined Concirrus a few months before we were set to o [T = S
launch Quest Automotive, and spent that time UJ % o O (s =) @ il il
completing unfinished designs, designing new Ei d ) €5 Tl
llustrations and icons, and restructuring design files. = ___
After successfully launching Quest Automotive and R . s e mesen [pwee o] orferse ] oms (e -
sunsetting Quest Protect, | designed several key new o o LY N
features such as support for viewing dashcam footage, ———— %‘ - rs W e e () i
migrated all the designs from Sketch to Figma, and e L2 ¢ Teotdyepene
rebuilt our component library and design system. . r

1 5
The work | did on Quest Automotive established it as a i i |
platform not just for insurers of personal vehicles, but )
for those insuring entire commercial fleets. - :

Dover,

Dunk
o



11 Fresh (9 contentandcode

SHAREPOINT ADOBE ILLUSTRATOR

© Breakfast club this morning!
"~ Don't forget te come and help raise money for #guidedogsuk at #breakfastciub this morning where the TE team will be cooking up a storm!

Fresh was an intranet-in-a-box product that could be deployed on top of an existing
SharePoint or Office 365 installation to quickly create a bespoke, custom branded
intranet, that could be up and running in a matter of weeks rather than months. Using
the existing infrastructure provided by Microsoft, we could easily deliver important
features such as community hubs, profile pages, and news centres.

3 Portable Appliance Testing in the office on Friday!
& We'll be having a team in on Friday to test all the electrical equipment such as monitors, laptop adapters, etc. Please make sure your
: equipment is accessible for testing, which should take no more than 10 minutes per workspace.

‘ W 4 Bake-off round 6 next Monday
" The 6th round of our company bake-off to suppert #guidedogsuk will be at 10:30 next Monday. Don't forget to bake if it's your turn! And for
| those of you that always forget to bring cash, you can donate to our charity drive online.

Mark as read Donate online

- nance for the next 4 hours

|
[ «will be closed for most of the afternoon whilst we investigate a leak. Please use the ground floor instead.

| joined Content and Code when Fresh was in its third Freslto
feature milestone, and as their sole designer | helped
see the product through four further feature
milestones, each one introducing new features and
adapting our designs to take maximum advantage of |-
what the Microsoft stack allowed.

o
i o
i 1-n

w digital workplace designed to help us efficient, improve comms and collaboration

The features | helped to develop and design for Fresh
allowed us to secure the majority of our contract
renewals, and the custom branded mock-ups using our
customers’ colours and imagery to help win potential
new business.

Skype and Microsoft Teams

See more: tinyurl.com/danr-cc-fresh

Health and safety
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Mobile Apps



a3y Proximie Mobile

HEALTHTECH MOBILE UI/UX FIGMA

A primary use case of the Proximie platform was telepresence,
allowing users to supervise or observe surgery without the need to
be in the same operating room, or even the same country.

To support this use case, Proximie developed native mobile apps for
both i0OS and Android, to allow users to join sessions from anywhere,
without the need for a laptop, computer or fixed internet connection.

| joined Proximie after the initial designs had been developed and
launched, and working in close collaboration with the mobile team |
updated designs for features which had changed or added since the
Initial designs were completed.

My work on the Proximie mobile app was later critical to the launch
of our new hardware offering called PxLens, a wearable camera for
doctors and surgeons. | designed several new screens that would
allow the PxLens to be quickly configured and updated via the app.
Without this, the users would have to engage in a much lengthier
configuration process using the on-device controls and screen.

Dashboard

Library

%1 Library

A - e All sessions My recordings Bookmarked List view -—

5T Help
Recently added

Colorscial Thoracka Crthopesdio Wnscular

Transanal Endoscopic
Microsurgery

MCL Reconstruction of the Transearotid Artery
Frige Revascularization

Partial Lobectomy

ﬁ Ca: )

[

=

A

hl"ﬁ

-
Erlodrirs Cahrhalmericsical P b pmeaic: Oy
Farathyroidectomy Caornaal Transplant Minimally Imvasive Total Knes Laparcscopic Myomectomy

Replacemeant for Fibrokds

AL
o B

Crthgpeds Crthopedic

Knee Patellofernoral Ligament  Arthroscopic Shouldar
Repair Suroery




Quest Automotive - Fleet Manager Concirrus &>

INSURTECH MOBILE Ul/UX FIGMA

Quest
Fleet Manager for Quest Automotive was designed during an 7 Quest ¢ Vehicles
iInternal company hackathon. Up until this point, Concirrus’ product - = Eleet Overview | Flset Composifion - 57 Vehisies
offerings were all web-based platforms, catering to users in the 2 Tellks | ' .
insurance industry with traditional roles that involved access to a Fleet value Active policle o Gar il
computer. Our ambitions for Quest Automotive would require HAUL-10000782 | _ S A . ﬂf\)’f;)

expanding beyond this though. | Prodlus Haglade : 0GV (5)
| Vehicles insured: 47 T ® Van (2)

Policy start date: 23 Mar 2(

Policy end date: 22 Mar 207 £9 1 2 k

Days remaining: 324

The application would allow users of Quest Automotive with the
appropriate permissions to view and manage their fleet of vehicles

Vehicles Drivers
remotely in the fleld, as well as allowing them to receive push HAUL-10000782
notifications for important events. Product: Taxi
Vehicles insured: 213
_ Policy start date: 18 Sep 20
Over the course of two days | wireframed the entire application so Policy end date: 17 Sep 207 Registration: EY58 BRT
. . . . . Days remaining: 139 Make: Ford
our engineers could estimate the work required to build it, converted — Model: Transit

the wireframes into high fidelity designs, and created a clickable olour: White
HAUL-10000782

prototype to demo to the company at the end of the hackathon. Registration: EY58 BRT

Make: Ford

Model: Transit

Colour: White

Product: Haulage

Vehicles insured: 39

. . Policy start date: 23 Mar 2(
Whilst Fleet Manager was not selected as one of the internal P liagsend] diite: B Kn 03

projects to be developed, it was an important tool for showcasing Days remaining: 0
the vision for Quest Automotive as it moved to being able to manage
entire fleets of vehicles.




a5) Fresh Mobile

SHAREPOINT MOBILE ADOBE XD

Fresh Mobile was designed as a companion app for our existing
customers who use Fresh Intranet, our highly customisable intranet-
In-a-box product. It was designed from ground up primarily for front-
line or deskless users who might not have access to a computer or
laptop during their usual work day.

| designed the app for both Android and iOS starting with simple
wireframes for the various user journeys we wanted users to be able
to complete. | created several iterations of layouts including custom
icons and illustrations, working with an external mobile development
agency to have guidance on what was feasible for our MVP

Fresh Mobile helped secure contract renewals from several
customers who had a significant number of deskless users, and
being able to showcase bespoke versions of the app with custom
colours and logos allowed us to win new business from several
customers of competing products.

See more: tinyurl.com/danr-fresh-mobile

9:41 AM

Profile

Edit Profile

Joe Bloggs

Product Designer

Multi-discipline designer with 13 years experience in
understanding problems, designing solutions, and
delivering results, for fast-paced tech companies.

£ London, United Kingdom
T 07708125 448

1 joe.bloggs@contentandcode.com

5)  joe.bloggs@contentandcode.com

More Information

HTML €SS  jQuery UX Ul

& ©

FEED PRIOFILE BETTINGS

G contentandcode

9:41 AM

Feed

Alerts (1)

ake Your Dog To Work Day: 3 surprising health

)ienefits of having a pooch in the office

Complete your profile = A

Completing your profile ensures you recieve

>

sharity fundraising donation deadline approaching

the most relevant news and alerts.

ust a reminder that the deadline for donations for our

harity activities is the end of the month {May 31st).

FIND OUT MORE MARK AS READ

E & ©

FEED FROFILE SETTINGS

LET'S GET STARTED!

e e T
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a7y Concirrus

ILLUSTRATION ICONOGRAPHY VALUES

During my time as Senior Product Designer at Concirrus
| worked on multiple different products under the Quest
brand, including Automotive, Hull, Cargo, and Property,
with a focus on Ul and design systems.

Along side my work within the product and engineering
team, | also assisted the marketing team with brand
work, and was part of a committee that created a brand
new set of company values.

| created several different vector illustrations of vehicle types for use in Quest
Automotive, to help illustrate what vehicle was being represented on a certain account.

A small selection of the many different illustrative icons that | designed for use across
our various products and marketing materials.

Examples of the line art icons | helped create for use in the navigation menus within
Quest Marine Hull, Quest Marine Cargo, and Quest Automotive.

| created a variety of different illustrations for use throughout the Quest products such as
on the login page, error pages, and even on internal brand materials.

Concirrus &»

‘ate Success. Strive for Excellence. Transform Together.

Applaud Ambition. Raise the bar. Delight the customer. Take Ownership. Think Big Picture.
Success. Strive for excellence. Transform Together.

When our internal committee reworked our company values, | was responsible for
creating all the supporting imagery, such as illustrations and icons.




Content and Code

ILLUSTRATION ICONOGRAPHY PRINT

In addition to my primary responsibilities as Product
Designer for the Fresh Intranet and Fresh Mobile
products, | also handled most of the design work for the
marketing related activities surrounding Fresh.

| created emails, icons, illustrations, eBooks, banners,
artwork for events and company social gatherings, as
well as leading a full redesign of our marketing website
and help portal.

Gl K News People Information Locations ™~ Sites Hub Taols More ,O

My Profile

Tools
& a el e -
e Submit Booka Book a
¢ ; e tk
HH Portal Sile Directory Our People B Mieti Helfiday m
eatured News The fallewing fieldis] are mizsing: Mabile Phone, About Ma
e TR 4 b
!
(@]

ecen
documents
F X Unread emails Notebooks
™ N
|
i

Published
blog

ni
5.

a * '
9+ 5 4
Groups Frequent Teams

locations
My People

Milestone 7 of the Fresh product evolved to use more of Microsoft's own design
language, using the ‘tile’ style design for links and content.

What the tech is going on? The latest global trends and whal (o fook out Torin 2018
18 Mo 1

re nearly finished 2016 and if you're at all interasted in tech, you've probably already read about the latest developments in

Latest Video

GfK: Welcome to the world of the Connected Consumer o »

A 4 @
X O E A
a &l o @
[@° YHiC @ 2y =

@

&

Working on Fresh required the creation of icons and illustrations for the new features we
wanted to introduce. Over time | created a whole set of icons for use in Fresh.

An example of one of the many e-books | designed for our sales and marketing teams.
These were often case studies of how our clients were using Fresh in their work lives.

Fresh

wonawTreshintranet.com

As a Microsoft Partner, we attended lots of events and conferences for which | often
designed artwork for stands, booths, roller banners, flyers, and merchandise.

A t-shirt | designed for our 80s/Miami Vice themed summer party. | still thoroughly enjoy
getting to design physical items, and getting to see them in person is very satisfying.




DataSift

ILLUSTRATION WEB DESIGN PRINT

My time at DataSift was a mix of graphic, print, and web
design, as well as web development. | focussed

primarily on our customer facing websites, including the
blog and helpdesk, as well as landing pages and emails.

In addition to this | worked on numerous eBooks,
whitepapers, and case studies, and also helped to unify
the design language across the marketing, sales,
engineering, and product teams.

DATASIFT

MARCH | 2016

Boosting Your Brand Marketing

With Facebook Topic Data Insights

REGISTER NOW

AMNOUCNING PYLON 1.7 - INTRODUCING
INTERACTION FILTER SWAPPING

We are happy to announca versian 1.7 of PYLON for
Facehook Topic Data with mew capabulities that would make
it even easler o bulld your product, Incuding interaction
fitter swapping for cynamic updating of fikers and further
tokenized targets for more pracdise query filtering.

Our email templates were completely rebuilt in order to make them readable and
responsive on multiple different browsers and devices.

Choose a guestion... Create your own...

Within...
What's cool about cars for
young millenial guys? AUTOMOBILE BEVERAGES TRAVEL & STYLE TRENDING

‘ : N— & @ I—

What do young couples seek
out of a romantic vacation?

Show me...

CELEE & INFLUENCER WHAT'S COOL

RELATED TOPICS OUTLIERS

How can Nissan better target
young men for the 350z? * @ Q 9

How does online travel research For
vary by gender and HHI?
MILLENIALS SUBURBAN MOMS $100K PLUS FASHION FORWARD
What are women watching on ) 0 ‘“‘\u’ H
TV for a "girls night in"?

My first foray into product design was creating a front-end Ul for our back-end data query
processor, which would allow users to build simple queries of their own.

ATHSIFT ‘

to Understand Millennials’
Attitude to Food B

Using Facebook Topic Data ‘
|
|

One of the many e-books | designed to support the launch of Facebook Topic Data. They
were laid out in InDesign, with the artwork designed in Illustrator.

Provide Insights. Protect Identity

Translate data into action with the first
privacy-first Human Data platform.

DISCOVER PYLON

Facebook topic data is here

Analyze trends and topics from the world’s largest source of public opinion.

Watch video

How the DataSift website looked when we launched our exclusive partnership with
Facebook, putting it front and centre on our home page and many other locations.

09207 T¥NIDIHO JIH1O0D N2V

095071 dilvadn

During efforts to create a unified design language across the entire company, we also
redid our logo from scratch, to fix various kerning and sizing issues.




Huddle

ILLUSTRATION WEB DESIGN PRINT

Joining as their first designer, | was responsible for a
little bit of everything across the company during my
time with the marketing team at Huddle.

My main responsibilities were designing and coding for
the website and blog, as well as a variety of different
CRM systems. In addition to this, | also created a wide
variety of marketing materials, such as case studies,
whitepapers, one pagers, posters, and even post cards.

; PATCH \DEAS,
7 BUILD COOL STURE,
NN ANNESOME PRIZES

SUBNMIT YOUR PITCH \DERS
BEFORE YOU BRE...OUTATNE.

| always enjoyed designing posters for various social events, whether it was for movie
club, a charity bake off, a company party, or our annual hackathon.

Great teams Huddle together

Secure workspaces for all your teams

© 2 MIN VIDEO

GET STARTED

The Huddle website just before | left in December 2014. | pushed for a very product-
focused home page, which improved lead generation and trial conversions by over 200%.

Working in marketing occasionally called for designing unique things, like branded
cupcakes, customised Easter eggs, seasonal greetings cards, and clothing.

huddle hvddie

Product g,
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& Product Engineer:
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Attending annual events, like Silicon Milk Roundabout or university fairs meant the
chance to revisit and revamp some of our collateral, like our graduate recruitment flyer.

.:.:.. o "--,".- .___;_:_. la 4 .. |‘
wadaie

Next-generation content collaboration Ve 3
for government and enterprise

As part of the marketing team, | was frequently involved with designing things for events,
such as roller banners, pop-up stands, sales collateral, and merchandise.
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That's a wrap

daniel.rajendran@gmail.com

http://www.danielrajendran.co.uk



